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Abridged Curriculum Vitae

Career

University of Jordan
P.O. Box 13413
Amman 11942
Jordan

Phone: +962 795629397
Email: zoz55jo@yahoo.com

2013- Present

Dean, Faculty of Business

University of Jordan Amman, Jordan
Overseeing the strategic direction of the faculty; the strategy development, execution,
and application

2011 -2013

Chairman, Business Management Department

University of Jordan Amman, Jordan
In addition to managing the day to day responsibilities of the position, lecturing
postgraduate and undergraduate courses, specifically Operations Research, Quality
Management Systems, Production & Operations Management, and Supply Chain
Management.

2009 - 2011

Assistant Dean, Faculty of Business

University of Jordan Amman, Jordan
Supporting the Dean in the daily running of the faculty and following up on the execution
of the strategic plans set up by the faculty council. In addition, proposing community act
initiatives to increase the collaboration between the faculty and the local community,
private sector, and international organisations.

September 2004 — November 2008

Lecturer

Durham Business School, Durham University Durham, UK
Taught undergraduate and Masters courses in Business Research Methods, Operations
Management and Supply Chain Management while a PhD student at the University.

September 2003- September 2004

Lecturer

University of Jordan Amman, Jordan
Lecturing undergraduate courses, specifically in Strategic Management, International
Business, and Production/Operations Management

September 1999 —September 2003

Business Studies Head of Department

New English School Amman, Jordan
New English School is one of Jordan’s leading private schools. Coordinated and
supervised the delivery of the new syllabus for O and A level students, taught business
and economics for grades 9-12, supervised all teaching within the department.



Education
Ph. D (Conferred January 2009)
School of Business, Durham University Durham, UK
Supervisors: Professor Timothy Clark and Senior Lecturer Christos Tsinopoulos
Thesis title: Collaboration in mass customisation: Exploring the impacts of suppliers and
lead users
President of Ustinov College (Graduate Society) for two years.

MBA (2002)

University of Jordan Amman, Jordan
Masters of Business Administration, ranked first of 2002 class. Received 3 merit -based
financial awards, and carried out 4 empirical studies (Class A Research).

BA (1995-1999)

Mu’tah University Karak, Jordan
Bachelor of Arts, majoring in Business Administration, ranked second of 1999 class.
Headed the student council for 2 consecutive years, Deans list 4 times, received 2 merit-
based financial awards.

Academic and Professional Awards and Activities

2011-2012

Co-author

Pearson Education

Wrote Arab world edition of Pearson’s Management textbook, which is extensively used
in tertiary education around the world. This edition is rewritten (in English) with case
studies and explanations that are more applicable for students in the twenty-one
countries of the Arab world.

2010 — Present
Associate Editor
International Journal of Management and Business Maryland, USA

2010 — Present

Reviewer

Peer-reviewer of journal articles for the Academy of Management Journal (AMJ) and the
Journal of Production Planning and Control (PPC)

2009 — Present
Adjunct Professor

Council of International Educational Exchange Amman, Jordan
Lecture undergraduate and postgraduate exchange students from the US in economic
policy.

2009

Fellow of the Higher Education Academy London, UK

First Jordanian to hold this fellowship



Publications

Books:

Jay H. Heizer, Barry Render, Zu’bi Al-Zu'bi, 2013, “Operations Management”, Pearson
Education Ltd, London

Al-Zu’bi, Z.M.F., 2010, “collaboration in mass customisation: Exploring the impacts of

suppliers and lead users”, VDM Verlag, Saarbriicken, Germany

Refereed Journal Articles :

1.

10.

11.

12.

13.

Al-Zu’bi, Z.M.F. and Tsinopoulos, C., 2013, Lead users, suppliers and experts: the
exploration and exploitation trade-off in product development. International Journal of
Technology Marketing, in press

. Al-Zu’bi, Z.M.F. and Tsinopoulos, C., 2012, An outsourcing model for lead users: an

empirical investigation, Production Planning & Control, 1-10

. Tsinopoulos, C. and Al-Zu’bi, Z.M.F., 2012, Suppliers versus lead users: examining their

relative impact on product variety, Journal of Product Innovation Management 29(4):
667-680.

. Dahiyat, S.E. and Al-Zu’bi, Z.M.F., 2012, The role of knowledge acquisition in facilitating

customer involvement in product development: examining the mediation effect of
absorptive capacity, International Journal of Learning and Change, 6(3-4): 171-206

. Al-Zu’bi, Z.M.F., Jaara, O. and Alshurideh, M., 2012, Investigating the Effect of Foreign

Direct Investment Technology Transfer on Mass Customization Capability in Jordan's
Manufacturing Sector, International Research Journal of Finance and Economics, 1(94):
79-90

. Al-Jarrah, 1., Al-Zu’bi, Z.M.F., Jaara, O. and Alshurideh, M., 2012, Evaluating the impact

of financial development on economic growth in Jordan. International Research Journal
of Finance and Economics, 1(94): 123-139

. Al-Azmi, N., Al-Lozi, M. and Al-Zu’bi, Z.M.F., 2012, Theoretical perspective on the

relationship between patients’ attitudes toward service quality and their satisfaction,
European Journal of Economics, Finance and Administrative Sciences, 54: 13-24

. Alkalha, Z., Al-Zu'bi, Z.M.F., Al-Dmour, H., Alshurideh, M. and Masa'deh, R., 2012,

Investigating the effect of human resource policies on organizational performance: An
empirical study on commercial banks operating in Jordan, European Journal of
Economics, Finance and Administrative Sciences, 1(51): 94-102

. Al-Zu'bi, Z.M.F., Al-Lozi, M., Dahiyat, S., Alshurideh, M. and Al Majali, A., 2012,

Examining the effect of quality management practices on product variety, European
Journal of Economics, Finance and Administrative Sciences, 1(51): 1-19

Sweidan, G., Al-Dmour, H., Al-Zu’bi, Z.M.F. and Al-Dmour, R., 2012, The effect of
relationship marketing on customer loyalty in the Jordanian pharmaceutical industry.
European Journal of Economics, Finance and Administrative Sciences, 53: 153-172

Hadad, A.E., Al-Dmour, H. and Al-Zu’bi, Z.M.F., 2012, Perceived service quality and
customer satisfaction: an empirical investigation of the rebranded telecommunication
companies in Jordan. European Journal of Social Sciences, 34(1): 118-137

Shannak, R.O., Ra’ed, M., Al-Zu’bi, Z.M.F., Obeidat, B.Y., Alshurideh, M. and Altamony,
H. 2012, A theoretical perspective on the relationship between knowledge management
systems, customer knowledge management, and firm competitive advantage. European
Journal of Social Sciences, 32 (4): 520-532

Al-Zu'bi, Z.M.F. and Tsinopoulos, C., 2011. Suppliers versus lead users: Examining their
relative impact on product variety. Journal of Product Innovation Management
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14. Tsinopoulos, C. and Al-Zu’bi, Z.M.F., 2011. Clockspeed effectiveness of lead users and
product experts. International Journal of Operations and Production Management, 32(9):
1097-1118

Conference Papers:
1. Al-Zu’bi, Z.M.F., 2012. Investigating the effects of process technologies on operational
performance in Jordanian companies, International Research Symposium on
Interdisciplinary Approaches in Management, Engineering, and Technology. Singapore,
7-8 December 2012

2. Al-Zu’bi, Z.M.F., 2012, Mass customization capability: where do we start, 19"
International EurOMA Conference and 4" World POMS Conference, Amsterdam, The
Netherlands, 2-4 July 2012

3. Al-Zu’bi, Z.M.F., 2012. Examining the effects of supplier and lead user collaboration on
company responsiveness, 19" International EurOMA Conference and 4" World POMS
Conference, Amsterdam, The Netherlands, 2-4 July 2012

4. Al-Zu'bi, Z.M.F., 2011. Examining the role of foreign direct investment in Jordan’s
economic development, International Conference On International Trade And
Investment, Mauritius, 19-21 December 2011

5. Al-Zu'bi, Z.M.F., 2011. Investigating the effects of foreign direct investment on mass
customization capability in Jordan”, International Conference on International Trade And
Investment, Mauritius, 19-21 December 2011

6. Al-Zu’bi, Z.M.F., Tsinopoulos, C., 2011. Academy of Management Annual Meeting, San
Antonio, USA, August

7. Al-Zu'bi, Z.M.F., Tsinopoulos, C., 2010. A Study into the clockspeed effectiveness of lead
users and product experts”. 17" International Annual EurOMA Conference Managing
Operations in Service Economies. Porto, Portugal, 6-9 June 2010.

8. Al-Zu'bi, Z.M.F., Tsinopoulos, C., 2010. A study Into Economic Effectiveness of Lead
Users and Product Experts"2010 Academy of Management Annual Meeting Montréal,
Canada - August 6-10. AOM: Montreal.

9. Al-Zu'bi, Z.M.F., Shannak R., Tsinopoulos, C., 2009. A comparative study of the effects of
collaborative partners on the allowance for customer input. 16th international EurOMA
conference; University of Goteborg, Sweden, 13-18 June 2009, EurOMA: Goteborg.

10. Al-Zu'bi, Z.M.F., Tsinopoulos, C., 2008. Examining the relationship between suppliers vs
lead users’ collaboration in mass customization processes and product scope. In
EUROMA University of Groningen, The Netherlands, 15-18 June 2008, EurOMA:
Groningen

Training
My ten years’ experience in consultation and training involves working with many

governmental, private and non-governmental organizations. | have been contracted
initially by the Food and Agriculture Organization-United Nation to provide consultancy
to their operations in Iraq and training for their staff working between Jordan and Irag.
Training included supply chain management, logistics and project management. | have
also provided training for private companies, civil servants, and employees of the
government and military forces in the following areas:

e Project Management Techniques

e Complex decision Making Models
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e Advanced Supply Chain Practices
e Quantitative Research Methods
eNegotiation skills

eHuman resource management

¢ Conflict resolution

e Communications skills and presentation.



